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Student satisfaction is defined as “when expectations are met or exceeded by the student’s
perception of the campus reality.”” Remember perception is reality!

*Schreiner & Juillerat, 1994

Why does student satisfaction matter?
Student satisfaction has been positively linked to:

Our Institutional
Strengths

These are the top areas our students
care about, where we are meeting
their expectations.

1. My academic advisor is

knowledgeable ...

Nearly all of the faculty are
knowledgeable in their field.

The campus is safe and secure for
all students.

Security staff respond quickly in
emergencies.

| am able to experience intellectual
growth here.

The Importance of
Institutional Choice

Students attending their first choice
institution are more likely to have
higher satisfaction levels overall.
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These items are the key areas to
improve, based on the priorities of
our students.”

- The quality of instruction | receive

in most of my classes is excellent.

Faculty provide timely feedback

about student progress in a course.

Tuition paid is a worthwhile
investment.

This institution shows concern for
students as individuals.

5. Financial aid awards are
announced to students in time ...

What Factors
Influence Our
Student to Enroll?

It is important to understand why
students enroll here.

The percentage of students saying
the following factors were important
or very important:
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**These areas will be further explored with additional data analysis and conversations on campus to determine how to best

improve the student experience.

our campus:

Share results with senior staff, Faculty
Senate, Student Government
Association and Staff Council.

Send targeted information to
departments, including relevant
comments about each service area.

Provide department chairs information
about their majors, as compared to
Institutional averages, especially in the
areas of quality of instruction and timely
feedback.

Meet with marketing to incorporate
strengths into campus messaging.

Work to create an action plan.

Bottom Line

Indicators

How satisfied are our students compared
with students nationally?

PERCENTAGE SATISFIED/
VERY SATISFIED

NATIONAL LEVEL SATISFIED/
VERY SATISFIED

How likely are our students to enroll
again if they had it to do over?

PERCENTAGE PROBABLY/
DEFINITELY YES

NATIONAL LEVEL PROBABLY/
DEFINITELY YES

For more information, contact:  Dr. Dave Stevens, Dr. Lisa-Marie Norris or Jennifer Holland
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